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Abstract

The sharing economy is not a brand new form of the service
model. Over the year, the governments around the world have started
to pay attention to the impact and potential benefits of sharing
economy on the existing market. The determinants include the rapid
changes in consumer behavior, the maturity of connected technologies,
infrastructure, and environments, and proliferation of new startups.

Sharing economy allows individuals and groups to-make money
from underused and/or idled assets and is a model in which demand
and supply are immediately in contact through an online platform. This
book analyzes the development of sharing economy both locally and
globally and corresponding policies and measures in an. attempt to
integrate vendors' business models of sharing economy and connected
networks. By summarizing the trends of sharing economy, value-added
opportunities can be explored from connected networks.

The global sharing economy market is estimated to arrive at
USD335 billion by 2025. The scale will be equivalent to the size of the
traditional rental and lease market then. The growth potential is to be
bolstered by the changes in consumer behavior and the corresponding
government countermeasures. And the competition phenomenon
between sharing economy vendors committed to connected networks
and connected network service providers committed to sharing
economy will also be observed.

This book provides the sharing experience derived from the
sharing economy in the existing industries. In order to conquer
common issues, some major countries have capitalized policies to
assist industries. Though traditional rental and lease services are
sufficient to support market demand, the model integrated with the
concept of sharing economy and connected networks has gained
favorable attention from the marketplace, particularly in living/energy
and transportation industries where the development has been more
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promising. Since this model is only at the infancy stage in Taiwan, the
central and local governments are urged to adjust laws and regulations
to support the model and, ultimately, grow the sharing economy.
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	五、研究方法
	(一)  初級資料
	1. 專家座談：與共享經濟領域相關專家或業者，針對共享經濟議題，探討如共享經濟市場發展現況與趨勢、共享經濟市場機會與挑戰等議題。

	(二)  次級資料
	1. 共享經濟相關業者之官方網站。
	2. 研究報告與政策法規：來源包括PwC、主要國家地區制訂相關政策法規。
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