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Abstract

Social media services have become a necessity in our modern lives. The
prospects of how branded vendors are able to utilize social media for more creative
messaging and communication, and which innovative services social media
platform operators are able to deliver, have attracted growing attention. This
research covers an analysis on the developing patterns of social media platform,
examples of innovative brand marketing over social media, insights into the trends
of social media around the world, and recommendations as to how brand operators,
small and medium enterprises, and social media platform operators should respond
to global trends.

With respect to entertainment applications, this research finds that social
network sites are becoming consumers' digital entertainment centers, photoblog
contents are increasingly specialized, microblogs focus more on useful and
valuable information, and forums will emerge once more with dedicated consumer

supporters.

With respect to brand marketing applications, consumer demand searches
will become the emphasis in corporate uses of social media. This new development
will result in the outsourcing of marketing activities, where consumers become the
ones building product images over social media. Social media closes the distance
between brand operators and their customers while allowing personalized services
over the platform, advertisements targeted at specific social groups, and enabling
advertisers to take initiative in dedicated consumers’ interactive marketing.

In addition, the emergence of corporate community networks and business
social network sites that introduce commercial activities to the business world is
also changing the ways commercial activities are conducted. These platforms
provide a community for corporate communications and facilitate the globalization
of business networking, and are becoming the new channels for sourcing
businesses, which employees may utilize to create corporate value.
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