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Abstract

Mobile devices are not only a tool of communication, but have
become necessities for entertainment, business and daily life.
Commercials have transferred from TV and journalisms to mobile
devices as mobile technologies merged into daily activities. According
to research, 9 out of 10 companies will use mobile devices as
marketing media, and global commercial investment will go up to $30
billion in 2016, revealing huge business opportunities. However, the
Interaction, entertaining, the rich in atmosphere and the combination of
multimedia are different from traditional media, while the market
segments and business models are distinct from the old ways. So how
can mobile  marketing service providers build up successful
commercials and services?

This study analyzes the developing processes, products and
services, target markets, business models, developing advantages and
opportunities according to the four famous types of innovative mobile
marketing services: push notifications, location sensing, interactive
games and social communication. The study also concludes the trends
of innovative mobile marketing services and business models, in order
to investigate the opportunities of Taiwanese companies and the
directions of development.

Mobile marketing service providers will have a better view of the
trends and weaknesses of mobile marketing from types of mobile
marketing interactions, marketing activities analysis, consumer cycles,
mobile circumstances, market segmentation and business models and
figure out possible innovation opportunities and business model
developments.
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