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Abstract

The advent of smart devices has changed the lifestyle of
consumers. According to survey, smartphone users increased by 237%
between 2010 and 2013 and time spent on tablets increased by 1,040%.
The growth of the owning rate of mobile devices and using time
Impacts other media usage types like games, video, publishing and
e-learning. To meet consumers’ habits, marketing has been transferred
to mobile devices, seeking for higher visibilities.

This study examines the general situation of global mobile media
consumption and discusses in depth of the usage time, frequency,
percentage, and types of mobile games, mobile video, mobile
publishing and learning of consumers in USA and China, in order to
understand current global mobile media consumption.

To learn more about Taiwanese consumers’ usage in mobile
media, a survey was conducted to in research of consumer behavior
and future expectations in mobile games, mobile video, mobile
publishing and learning and mobile marketing with different gender
and age.

Moreover, to investigate how the impact of mobile media differs
In ages, consumers are divided into four groups: 10s, 20s, 30s and 40s,
for focus group discussion, in order to analyze digital media usage of
different generations and to compare mobile media usage behaviors.

The readers are able to point out the variation in consumption of
global consumers and Taiwanese of different generations, to discuss
the impact of mobile marketing on consumers; furthermore, to find out
the trends of Taiwan’s mobile media market and Dbusiness
opportunities.
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