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Abstract

From simple program broadcast, television service has changed into
interactive service as digital television (DTV) is increasingly popular. Apart from
enriching the contents of television service, the rise of online multimedia in recent
years has facilitated the emergence of hybrid broadcast broadband TV at the
prevalence of broadband and broadcast convergence. Also, the heat of 3D movies
has begun to sweep across the TV service, and governments and TV service

providers worldwide are establishing the standards for 3D TV and related services.

In the DTV market, North American cable TV service providers compete for
the market with the TV Everywhere service. European service providers launch the
hardware and transmission standards for the Hbb TV broadband and broadcast
convergence, The 5 TV service providers in Japan connected their networks to
form the acTVila TV networking platform. Along with various OTT services
promoted by the rise of online multimedia, subscribers are provided with more
comprehensive contents and service operations. Different platform providers also
form different operating models to cope with such changes.

In response to various emerging DTV services, in terms of receiving devices
and apart from the continuous enhancement of TV hardware specifications,
connected networks and 3D are considered as the reform of the next generation TV.
Guided by the connected network concept, emerging DTV hardware, such as OTT
boxes, digital media adapters, connected network Blu-ray Disc players and
connected game consoles, world-leading manufacturers, such as Samsung and
Google, further introduce the TV application store concept to upgrade DTV to a
diverse appearance.

This book will observe the status of market development in different regions
through observation of the DTV subscriber and service markets. The development
focus of DTV services and development trends of the related application devices
will be elaborated by case study on examples in countries with highly developed

DTV services. The opportunities and service models of the DTV service industry
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